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Terry Healey Bio- Detailed 

Terry is a survivor of a facially disfiguring and life-threatening cancer, is an author, keynote speaker, and business strategist. 
Terry challenges audiences to focus on what they can control, face their adversities, and to apply his survival kit and tips to gain 
confidence and become not only content, but truly happy and successful in their personal and professional lives. 

Having endured over thirty surgical procedures in an effort to reconstruct his face while in his early twenties, Terry discovered 
tools that could help him transform his changed life. He shares ways to take control, overcome challenges, build trust and 
teams, embrace change, and learn the value of acceptance and tolerance. He views the lessons he learned in life as gifts, and 
believes his greatest reward is being able to teach others how to overcome any kind of adversity and celebrate life. 

Terry’s experience led him to a 35-year successful career as a high-tech marketing executive, including being on the founding 
team of a company that had a successful Initial Public Offering (IPO). His popular programs are presented to healthcare 
organizations, corporations, and educational institutions nationwide, and include the University of California Berkeley Football 
Team, Santa Clara University, Ligand Pharmaceuticals, Genomic Health, Perkin Elmer, Stanford University, UCSF, Kaiser 
Permanente, Northwestern Memorial Hospital, Greater Baltimore Medical Center, and many others. He is the author of At Face 
Value, and a contributing author to three other anthologies. He has also been published in Psychology Today, Metro UK, The 
San Francisco Chronicle, Guideposts, Sales and Marketing Magazine, Coping and CURE Today. Terry has appeared on dozens of 
national and local TV networks, and has been interviewed on more than 75 radio stations across the U.S. and Canada. 

Speaking Topics and Workshops Include: 

Navigating Life’s Road Blocks: Attitude, Focus, and Teamwork 

• Taking Control 

• Confronting Challenges 

• Building Trust 

• Dealing with Adversity 

• Embracing Diversity 

Terry Healey Bio – summary with accomplishments 

Terry Healey is a cancer survivor who endured over thirty surgical procedures in 

an effort to reconstruct his face. Today, Terry is a hi-tech sales and marketing 

strategy consultant, motivational speaker, and the author of “At Face Value: My 

Triumph over a Disfiguring Cancer.” He has been published in Guideposts, 

Psychology Today, Metro UK, The San Francisco Chronicle, and Sales and 

Marketing Management Magazine. Terry is a graduate of UC Berkeley.  

 

Terry Healey Bio – summary with key messages 

Using his life-threatening and facially disfiguring cancer survival story as the 

platform that led him to a successful career in business, Terry Healey captivates 

and educates audiences on how to take control of their lives, identify and 

overcome challenges, build trust and teams, embrace change, and learn the value 

of tolerance and acceptance. He views the lessons he learned in life as gifts, and 

believes his greatest reward is being able to teach others how to overcome 

adversity and celebrate life. 



• Keeping Hope 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

For more information, visit www.terryhealey.com or email 

terry (terry@terryhealey.com).  

Find him on Facebook, Twitter, LinkedIn and YouTube 

https://www.facebook.com/terryhealeyus/ 

https://www.facebook.com/terry.healey  

https://twitter.com/terryhealeyus 

https://www.linkedin.com/in/terryhealey/  

https://www.youtube.com/channel/UCAq3y0CSQiHztsKzbFS

lc4A (YouTube Channel) 
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All Photos in document belong to me and were commissioned (headshots) or taken by my wife for marketing purposes. 


